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| ABSTRACT 

Today’s business world is heading towards digital platforms aiming to reach more customers by performing sentiment analysis 

and recommending related products considering customers’ choice and preferences to enhance sales revenue and maximize 

profitability. Digital marketing plays a crucial role in this transformation by connecting digital stores with their target audiences 

through various online channels. This article explores how digital marketing affiliates digital stores in terms of sales 

enhancement, visibility, and customer engagement on platforms such as Shopify, Amazon, and Walmart. It also explores the 

challenges of affiliate fraud, SEO competition, and transparency issues in digital retail. Thematic analysis of the existing literature 

was performed with an emphasis on crucial themes of social media's role in affiliate marketing, search engine optimization for 

traffic generation, content marketing effectiveness, AI-embedded automation, and customer retention strategies. Only peer-

reviewed studies and industry reports were considered. Digital marketing affiliates use influencer promotions, SEO optimization, 

and AI-driven automation to promote digital stores and increase conversions. Although its amplification of reach and 

engagement are significant benefits, the concerns of fraudulent actions, algorithmic bias and saturation within affiliate schemes 

pose questions about its effectiveness as a business practice. Leveraging AI-powered tracking tools, streamlining SEO strategies, 

and upholding ethical transparency in influencer partnerships position businesses to harness the full potential of affiliate 

marketing. Using blockchain for secure affiliate tracking can add to increasing credibility and trust. Future research should focus 

on long-term perspectives regarding the effects of AI in affiliate marketing, changing dynamics of influencer-led marketing 

strategies, and the effect of overall technological innovations on the effectiveness of affiliate programs. 
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1. Introduction 

Digital marketing has transformed e-commerce, allowing businesses to reach international markets through creative methods. 

Beyond these there are other elements which have proven to be essential to the fabric of those happenings, such as affiliate 

marketing, which takes the form of performance-based partnerships that help brands reach and convert more customers (Suryana, 

2023). Now, many big platforms including Shopify, Amazon, and Walmat use this model that allows affiliates to earn commissions 
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by contributing traffic to merchants' websites (Mangiò & Di Domenico, 2022). Evidence for the growing adoption of affiliate 

marketing can be seen in the increasing search volume and interest shown in Graph 1 (Radić, 2025). Affiliate networking is an 

integral digital commerce strategy for 81% of brands and 84% of publishers (Gitnux, n.d.; Statista, n.d). 

 

2. Problem Statement 

While it is one of the most used marketing tools, it does come with challenges that can affect its performance. It is risky for 

merchants to be victim of click fraud or misattributed conversions (Patrick & Hee, 2019). Furthermore, increased competition 

between affiliates and brands for search rankings can results in lower organic traffic causing poorer profitability (Olbrich et al., 

2019). Affiliate programs must enhance their monitoring systems, as transparency in affiliate tracking and commission structures 

is still an issue. AI-powered tools can also provide solutions to these problems, but may face challenges in terms of ethical 

concerns and technological compatibility (Hausberg et al., 2019). 

 

3. Purpose and Objectives of the Study 

This research is focused on the effects of affiliate marketing on the performance of digital stores, particularly big e-commerce 

platforms. Specifically, it seeks to: 

• To investigate the impact of affiliate marketing on the performance of digital stores 

• To understand how affiliate programs affect Shopify, Amazon and Walmart 

• To highlight challenges as well as potential risks such as fraud and transparency issues 

• To understand how to best leverage the effectiveness of affiliate marketing 

 

4. Literature Review 
Today, affiliate marketing is one of the greatest tools for online retailers, helping them increase sales with little-to-no upfront 

advertising costs. With the increase of digital platforms, especially after the Covid-19 pandemic (Rahman, et al., 2025), businesses 

have generally turning towards affiliate partnerships to improve visibility and customer acquisition (Marquerette & Hamidah, 

2023). Affiliate marketing is witnessing tremendous growth in financials reflecting clearly on its increasing adoption over the years 

(Graph 2): Spending in the U.S. alone, which has seen a linear rise from 2015 to 2022 (Graph 2), showcasing impacts on contribution 

to e-commerce revenue (Radić 2025). While online marketplace behemoth companies like Shopify, Amazon, and Walmart use an 

affiliate networks to direct customers, the upside of these programs often depends on elements such as their commission structure, 

tracking systems, and the credibility of their affiliates (Kwan, 2023). 

 

Graph 1: Google Trends: Interest for Affiliate Marketing in the US (2015-2021) 

 
(Radić, 2025) 
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Despite the advantages, affiliate marketing also faces challenges when it comes to fraud detection and misattributed conversions 

(Suryanarayana et al., 2018). Affiliate click structures can be messed up, resulting in overblown commission payouts and 

reputational dangers for dealers (Patrick & Hee, 2019). For instance, this cannibalizes organic traffic and, hence, lessens overall 

profit with search engine advertising and social media recommendations of affiliates, among other things (Olbrich et al., 2019). 

And one area to note are AI-led cognitive affiliate platforms that can help fine-tune tracking capabilities to perform better 

alignment between the affiliates and the retailers via an improvement of attribution models (Hausberg et al., 2019). Additionally, 

influencer marketing is revolutionizing affiliate tactics, as social commerce platforms such as TikTok Shop facilitate consumer 

interaction (Vrontis et al., 2021). 

 

5. Methodology 

Thematic analysis is used in this research to look at main ideas in affiliate marketing including social media's role, SEO tactics, 

content marketing, artificial intelligence driven automation, and consumer engagement. Review of peer-reviewed journals, books, 

and conference papers guarantees that only recent, high quality studies are considered (Mangiò & Di Domenico, 2022; 

Samayamantri, 2023). Studies of general marketing trends without a clear connection to affiliate marketing were left out 

(Marquerette & Hamidah, 2023; Nadkarni & Prügl, 2021). 

Following a systematic coding process, the analytical framework notes repeated patterns and trends found in the research (Suryana, 

2023). Thematic analysis first using keywords was used to evaluate the changing position of AI, content marketing, and influencer 

driven campaigns Rigorous methodology guarantees a thorough synthesis of already existing knowledge, therefore offering ideas 

on the difficulties and potential in digital affiliate marketing (Olbrich et al., 2019; Naeem et al., 2023). 

6. Results/Findings  

Table 1: Thematic Analysis 

Theme Source 1 Source 2 Source 3 

Theme 1: The Role 

of Social Media in 

Affiliate Marketing 

Social media influencers provide a 

network of peers amongst whom 

discussions, supportive behaviours, 

and information sharing take place 

(Chee et al., 2023). 

Online influencer marketing 

enhances brand communication 

effectiveness (Vrontis et al., 

2021). 

TikTok affiliate marketing 

boosts engagement and 

sales for e-commerce 

businesses (Kwan, 2023). 

Theme 2: SEO and 

Affiliate Marketing 

Success 

Affiliate marketing and search-engine 

advertising influence click paths and 

conversions (Olbrich et al., 2019). 

SEO strategies enhance online 

visibility and drive traffic for 

affiliates (Patrick & Hee, 2019). 

Optimized content helps 

in ranking higher, 

attracting potential buyers 

(Natarina & Bangun, 

2019). 

Theme 3: Content 

Marketing 

Strategies for 

Affiliate Sales 

Quality content and user experience 

optimization increase conversions 

(Suryana, 2023). 

Compelling affiliate content 

strengthens audience trust and 

engagement (Mangiò & Di 

Domenico, 2022). 

Blogs and targeted ads are 

key affiliate marketing 

tools (Natarina & Bangun, 

2019). 

Theme 4: AI and 

Automation in 

Digital Affiliate 

Marketing 

AI-driven platforms improve target 

audience identification and 

engagement (Samayamantri, 2023). 

Cognitive affiliate platforms 

optimize recommendations and 

market trends (Samayamantri, 

2023). 

Machine learning 

enhances personalized 

affiliate marketing 

strategies (Ghorbani et al., 

2021). 

Theme 5: Customer 

Engagement and 

Retention 

Strategies 

Affiliate programs build customer 

loyalty through personalized offers 

(Kwan, 2023). 

Engagement-focused affiliate 

strategies improve retention 

rates (Suryana, 2023). 

Long-term partnerships 

with affiliates drive repeat 

purchases (Thesia & 

Aruan, 2023). 

 

Using many approaches to increase sales from multiple revenue streams (Rahman, et al., 2025) and engagement, affiliate marketing 

has evolved to be a fundamental part of digital marketing. But its success relies on many aspects including consumer interaction, 

artificial intelligence (AI), content marketing strategies, search engine optimization (SEO), and the part of social media. Although 

these approaches have many advantages, they also bring difficulties that companies have to negotiate so that their full potential 

can be reached (Buhalis & Sinarta, 2019; Qalati et al., 2021). 

Affiliate marketing is considerably aided by social media since it allows companies to reach larger audiences through content 

creators and influencers (Stathopoulou et al., 2019). Vrontis et al. (2021) highlight that through trust-based relationships; influencer 

marketing enables companies to interact with customers in a more personal way. Nevertheless, the hyper commercialization of 

social media might lower consumer trust and therefore cause doubts on product recommendations (Thesia & Aruan, 2023; Rezvi 

et al, 2025). For instance, TikTok's affiliate marketing approach has shown to be successful in increasing customer interest; still, 
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worries persist about the legitimacy of influencer endorsements. The danger of false advertising highlights the need of openness 

and legislation to maintain credibility and guarantee sustainable engagement (Vrontis et al., 2021; Thesia & Aruan, 2023). 

Another important element deciding affiliate marketing's success is search engine optimization since it dynamically affects visibility 

and conversion rates (Trivedi et al., 2020). According to Suryana (2023), companies using effective SEO methods find more organic 

traffic that results in more affiliate sales. Still, Olbrich et al. (2019) stress that depending on SEO alone is inadequate since 

merchants' concurrent use of search engine advertising can cannibalize affiliate traffic, hence lowering general profitability. This is 

illustrated by affiliate sites focusing on keywords related to ecommerce platforms, like Shopify and Amazon, who discover 

themselves battling with the paid advertisements of the same platforms. Therefore, although SEO is critical for long-term affiliate 

success, companies should mix paid and organic marketing techniques to reach maximum performance (Suryana, 2023; Olbrich et 

al., 2019). 

A key approach for increasing affiliate sales is content marketing since it allows marketers to produce relevant and interesting 

material geared to particular audiences. Particularly in the travel sector, Natarina and Bangun (2019) stress that good blog content 

increases consumer trust and purchase intention. Kwan (2023) contends, though, that content driven affiliate marketing must be 

constantly innovative to be successful since consumers are progressively inundated with repetitive commercial messages. For 

example, the popularity of particular formats for product reviews can result in viewer fatigue even if such blogs might first draw 

traffic. This difficulty calls for a varied strategy including interactive reviews, video clips, and individualized recommendations to 

maintain involvement and optimize conversion rates (Natarina &s; Bangun, 2019; Kwan, 2023). 

Through increased personalization and efficiency, artificial intelligence and automation have transformed affiliate marketing. 

Affiliate platforms run by artificial intelligence utilize machine-learning algorithms to maximize content suggestions and improve 

audience targeting, Samayamantri (2023) notes. Still, Ghorbani et al. (2021) warn that too much automation could erode the human 

side of marketing, so lowering consumer dependence. One way to see this is that automated email marketing campaigns can 

increase involvement but may lack the genuineness of individual contacts. Businesses will have to strike a balance between 

automation and human touchpoints if they are to develop consumer relations well, despite the fact that AI boosts affiliate 

marketing efficiency (Samayamantri, 2023; Ghorbani et al., 2021). 

Essential for maintaining long-term affiliate marketing success are customer interaction and retention techniques. According to Di 

Domenico and Mangiò (2022), strategic collaborations with trusted affiliates can improve brand reputation and encourage repeat 

purchases. Still, Vrontis et al. (2021) underline that customer engagement should centre on value driven interactions rather than 

just marketing strategies. One example might be loyalty schemes including affiliate partnerships, which would encourage recurring 

buys and also develop closer consumer brand relations. Still, Thesia and Aruan (2023) point out that certain engagement tactics—

like intense relabelling campaigns—can have negative repercussions, causing consumer annoyance and brand detachment. As 

Mangiò and Di Domenico (2022) observe, businesses therefore have to artistically create engagement projects that provide real 

value without inundating customers with too much promotional material; Vrontis et al. 2021). 

Graph 2: Affiliate Marketing Spend in the US, 2015–2022 

 
(Radić, 2025) 

7. How We Can Implement It 

Effective affiliate marketing techniques must combine consumer engagement methods, data driven decision-making and 

technological innovations on platforms like Shopify, Amazon, and Walmart. Since openness continues to be a major worry, a core 
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best practice is choosing trustworthy influencers and publishers to maximize affiliate relationships (Mangiò & Di Domenico, 2022). 

For example, Shopify storeowners can improve legitimacy by incorporating Aid riven affiliate tracking technologies to find fake 

behaviours, thus shielding brand reputation (Samayamantri, 2023). Amazon partners also stand to gain from content variety, which 

might include video reviews to raise trust and interaction (Kwan, 2023). 

For digital storeowners, using affiliate marketing specific SEO approaches guarantees increased organic traffic and conversion rates 

(Suryana, 2023). Using SEO driven keyword targeting, Walmart's affiliate network has enabled consumers to rank higher in search 

engine results (Olbrich et al., 2019). Still, long-term success will be restricted if SEO is overused without including social commerce 

features. By offering personalized suggestions, can help increasing affiliate conversion rates, using latest technologies including a 

powered chatbots can further elevate customer experience (Ghorbani et al., 2021). Including blockchain technology for safe affiliate 

tracking as affiliate marketing advances might change models of payment and transparency (Vrontis et al. 2021). 

 

8. Conclusion 

Digital stores rely on social media, SEO, content marketing, and AI-based automation, making affiliate marketing one of the most 

critical aspects of digital marketing. It’s encouraged to build strategic affiliate partnerships that allow companies on platforms like 

Shopify, Amazon and Walmart to access consumers, drive customer engagement, and increase conversion rates. The actual 

working of influencer marketing as an affiliate system relies on influencer credibility and fraud prevention, along with transparency 

of tracking mechanisms. AI and blockchain technology holds promise to enhance the accuracy and security of affiliate transactions. 

Businesses need to keep up with the emerging technologies, consumer behaviours, etc., to stay competitive in this ever-growing 

digital world. Further studies in this domain could explore the ethical ramifications of AI-powered affiliate marketing, the potential 

of decentralized tracking solutions, and the sustainability of long-time affiliate arrangements in a progressively saturated digital 

market. 
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